Table of Contents to Volume 8 


Articles 


Cave, Martin / Market Models and Consumer Protection 

Forbes, James D. / Organizational and Political Dimensions of 
Consumer Pressure Groups 

Harland, David / Legal Aspects of the Export of Hazardous 
Products 

Kasper, Hans and Hein Schreuder / Consumer Reporting: A 
Conceptual Framework for the Organizational Level 

Nilsson, Jerker / Consumer Cooperatives as Consumer Welfare 
Organizations 

Ramsay, Iain / Framework for Regulation of the Consumer 
Marketplace 

Richins, Marsha L. and Bronislaw J. Verhage / Seeking Redress 
for Consumer Dissatisfaction: The Role of Attitudes and 
Situational Factors 

Scherhorn, Gerhard / The Goal of Consumer Advice: Trans- 
parency or Autonomy 

Schreuder, Hein, see Kasper, Hans 

Sepstrup, Preben / Information Content in TV Advertising. 
Consumer Policy Implications of the Growing Supply of TV 
Advertising in Europe 

Silberer, Ginter / The Impact of Comparative Product Testing 
upon Consumers. Selected Findings of a Research Project 

Verhage, Bronislaw J., see Richins, Marsha L. 


Notes and Reports 


Burgenmeier, Beat / Consumer Protection in Switzerland: 
Strengthening Countervailing Power or Competition? 

Francken, Dick A. and W. Fred van Raaij / Socio-Economic 
and Demographic Determinants of Consumer Problem Per- 
ception 

Murdock, Gene W. and John White / Does Legal Service Ad- 
vertising Serve the Public’s Interest? A Study of Lawyer 
Ratings and Advertising Practices 

Thomas, Richard / Legal Service Advertising - A Comment on 
the Paper by Murdock and White 


335 
105 
209 
267 
287 
353 
29 
133 
239 
1 
45 
303 
153 
165 


Table of Contents 


Van Raaij, W. Fred, see Francken, Dick A. 

Van Weperen, W. / Certification and Product Testing — Some 
Problems in Consumer Information Systems 

White, John, see Murdock, Gene W. 


Communications 


Boddewyn,J.J. / Rejoinder to Benedicte Federspiel 

Federspiel, Benedicte / Consumer Organizations and Their 
Influence 

Hall, Bruce F. / Cooperatives and Consumer Research. A 
Comment on the Paper by Blomqvist in JCP, 7, 1984/3 

Henell, Olof / Alcoholization - The Biggest Consumer Prob- 
lem 

Ilmonen, Kaj / What Consumer Research Has Forgotten 

Sommer, Robert / Cooperatives and Consumer Research: A 
Bridge Needs Two Supports 


Current Developments in Consumer Law 


Bofarull, Ignacio Uriarte / The Spanish Act on the Protection of 
the Rights of Consumers and Users 

Calais-Auloy, Jean / Towards New Laws for Consumer Pro- 
tection: Proposals of the French Reform Commission 

Sanchez, Manuel-Angel Lépez / The Law-Making Power of 
Enterprises and the Protection of Consumers in Spanish Con- 
tract Law 


Book Reviews 


Brunowsky & Wicke: Der OKO-Plan (Hans G. Nutzinger) 

Douglas: Why Charity? The Case for a Third Sector (Wolfgang 
Hahn) 

Grunert: Verbraucherinformation in Bildschirmtext (Friedrich 
von Stachelsky) 

Jésch: Konsumgenossenschaften und Food-Cooperatives (Kai 
Blomqvist) 

Kuhlmann & Balderjahn: Verbraucherinformation fir Ju- 
gendliche iber Bildschirmtext (Wolfgang Fritz) 


373 


191 


187 


183 


69 
415 


409 


169 


53 


389 


193 


315 


79 


81 


318 


MacKaay: Economics of Information and Law (RichardJ.Sexton) 88 


Meyer: Europaische Verbrauchererziehung (Volker Preuss) 
Murswieck: Die staatliche Kontrolle der Arnzeimittelsicher- 
heit in der Bundesrepublik und den USA (Norbert Reich) 


195 


427 


| 

| 

- 

| 

| 


Table of Contents 


Quirk: Industry Influence in Federal Regulatory Agencies 


(Denis R. Young) 92 
Reich: Staatliche Regulierung zwischen Marktversagen und 

Politikversagen (Gerard Snijders) 321 
Schatz-Bergfeld: Verbraucherinteressen im politischen Prozef 

(Klaus Tonner) 432 
Silber: Test and Protest (Maurice Healy) 95 
Thomas: Der Einfluss von Kindern auf Produktpraferenzen 

ihrer Miter (Eduard Stupening) 323 
Weiss & Chirouze: Le consommérisme (Dominique Lassarre) 199 


Book Notes 98, 204, 326, 437 


| 
| 
| 
{ 
| 
| 
| 
| 
{ 
| 
| 
| 
| 
i 


